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Bills and Statements Update



Color Update

• Color can be used to reinforce or highlight an idea.

• Color can be used to provoke an emotional response from 

the user.

• Color can be used to draw attention to a specific part of your 

mailpiece.

• Color can be used to make your mailpiece aesthetically 

pleasing to the eye.



Color Update

• Research conducted in 2011 revealed the use of full color for 

transactional communications was less than one in five images. 

• Research conducted in 2016 indicates the adoption of color has 

grown over the last five years  but not as fast as expected.

• Print and mail industry focused on the migration of 

monochrome to full color of transactional communications. 

• The transactional print data collected revealed that 38% of the total 

image volume was produced in color which states there is 

opportunity for growth.

• Of the 39.7 billion images produced by the participants, 62% of the 

images were monochrome.

• Cost of color inkjet technology is lower now

Source: Color Print Migration Market Update , Printing Impressions Blog, February 13, 2018.. Chart is from Madison Advisors Color Print Migration Market Update 2017.



Transpromo Update



Transpromo Update
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Transpromo Update

Personalization and Color Do More For Less

Source:  “Case Story: Using Color Inkjet to Improve Business Communications,”Keypoint Intelligence,  December 2017.



Research Findings

• Research Query: Does the medium 

affect brand sentiment and recall 

accuracy?

• Research Design: Participants saw 

either a digital or paper credit card 

statement with transpromotional

messaging  

• Results:

• Paper had 8 – 10% lift in brand 

sentiment

• Paper had increased recall by up 

to 10%

Source:  Bentley University, July 2018.



Research Heatmaps

Heatmaps showed 

transpromotional

messaging drew 

more attention than 

billing data on 

paper statements



Statements – Boost Bottom Line



Overview

The 2019 Personalized 

Color Transpromo

Promotion is  intended to

incorporate marketing 

messages highlighted

through the use of color, 

dynamic variable print and 

personalization  by 

encouraging mailers to use 

color messaging in their bills 

and statements. 



Promotion Dates
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Registration Period: May 15th through December 31st 2019

Promotion Period: July 1st through December 31st 2019

Eligible Mail: First Class Mail commercial letters that are part of 

an IMb Full-Service mailing 

Ineligible Mail: Any mailpieces not sent in an IMb Full-Service mailing

All USPS Marketing Mail™

Periodicals

Bound Printed Matter

Media Mail

First-Class Mail and USPS Marketing Mail Parcels

First-Class Mail cards and flats       



Promotion Dates

Discount:   Upfront 2% postage discount

Program Office Contact Information: FCMColorPromotion@usps.gov

The discount must be claimed at the time of mailing and cannot be rebated at a later

date.

Only one promotion discount can be applied to any one mailing.  Applying multiple 

promotion treatments to a mailpiece will not increase the discount amount.

mailto:FCMColorPromotion@usps.gov


Process

Mailpiece DiscountRegistration Submission

 Participants and/or 

MSPs 

can register

 Register via the 

Business Customer 

Gateway (BCG)

 Mailings must be 

submitted 

electronically via 

Mail.dat,  Mail.XML, 

or Postal Wizard

 Must be part of a full 

service mailing

 Must be a bill or 

statement

 Companies Who 

Have Participated 

Before Must Meet:

 Color 

Requirements

 Personalization 

Requirements

 2% Postage    

Discount

 CP is the 2 Digit

CCR Incentive 

Code

 Companies Who Have Not 

Participated Before Must Meet:

• Color Requirements Only



Registration: New  BCG Users



Registration: Existing BCG Users
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Registration: All  BCG Users



Registration: All BCG Users



Begin Enrollment



Enrollment Tasks



Additional Contact Information Tab  



Additional Contact Information Tab  



Locations Tab



Locations Tab



Payment Accounts Tab



Certification Tab

Important that mailer 

selects “I Agree” to 

complete registration 

process!



Activity Report



Pre-Approval Process

 Pre-Approval Process:

 Step 1: You need to send the Program Office a color copy of  

your    mailpiece illustrating the design and layout. 

 Step 2 (Optional):  If Pre-Approval Letter is requested,   

submit the list of all BMEUs that will be used for mail entry 

throughout the promotion to the Program Office.

 Mail Acceptance – at BMEU

 Participant must provide a color, hard copy of mailpiece that 

includes the design and layout or a Pre-Approval Letter to the 

acceptance clerk.



Acceptable Sample



Unacceptable Color Statement

1. Statement does not contain a dynamically 
printed promotional or consumer 
information message.

2. Color is only used in transactional fields.

1. Promotional message is an addendum 
or separate page added to the 
statement.

2. Statement is not dynamically printed.

Unacceptable Color Statement
(at the end of the bill or statement)

1

2

1

2

Don’t miss the 

Black Friday Sale 

at 

Company Name.

All Company Name 

locations open at 12

midnight on Friday, 

November 29.

Company 

Name    

Company Name

PO BOX 123456

Anytown, US 00000-0000

1-800-000-0000    

Unacceptable Samples



The Personalized Color Transpromo Promotion Program Office email is:  

FCMColorPromotion@usps.gov

The Promotions Office responds to all inquiries within 4 business 

days upon receipt of emails to the promotion email address. 

The Program Requirements and FAQs are posted on PostalPro

https://postalpro.usps.com/promotions

Resources

mailto:FCMColorPromotion@usps.gov
https://postalpro.usps.com/promotions
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